
Dismantling misinformation

"REALITY IS NOT WHAT WE SEE ON THE SCREEN".

ONLINE TRAINING 
EARLY SCHOOL LEAVING PHENOMENON: HOW TO BECOME AMBASSADORS OF

CHANGE TO PREVENT AND ADDRESS ELS 

FAKE NEWS

"The European Commission support for the production of this publication does not constitute an
endorsement of the contents which reflects the views only of the authors, and the Commission cannot be

held responsible for any use which may be made of the information contained therein ."
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WITHIN THE CONTEXT OF EVERYDAY USAGE, EGO USUALLY
REFERS TO ONE'S LEVEL SELF VALUATION. 

BOTH WHEN CREATING OUR THOUGHTS AND WHEN BELIEVING
THEM, THE EGO IS THE PROTAGONIST.

"WHETHER WE LIKE IT OR NOT, WE ARE EGO
BEINGS: WE HAVE AN IDENTITY TO PROTECT AND

WE DON'T WANT TO LOSE IT".



PREVIOUS
KNOWLEDGE

WHAT DO WE KNOW ABOUT
FAKE NEWS?

- Definition

- Types

- Examples

- Where can we find it?

- Who creates it?

- Why is it created

- Why do we believe it?



PART 1
WHAT ARE WE LEARNING?

What is fake news?

Who creates it and why?

Why does it reach so many people?

How do we react to it?



"When we look for information on the
internet, what information do we
consider to be correct?



What is fake
news?



TYPES OF FAKE NEWS

MISINFORMATION DISINFORMATION

False information 
To harm a person,
organisation or
territory.
Theories, rumours,
photographs or videos...

Real information
To harm a person,
organisation or
territory
Information out of
context, date or
times

False information
No intention to do
harm
Photo captions,
data,
mistranslations or
misinterpretation
of humorous
situations

MALINFORMATION



YOUR TURN WHAT POWER DO SOCIAL
NETWORKS HAVE? AND
TELEVISION?



MISINFORMATION?
DISINFORMATION?
MALINFORMATION? 











Photographers show how a telephoto
lens can create two different

perspectives from a single situation



OTHER TYPES

FALSE CONTEXT

FALSE HEADLINE

IMAGE
MANIPULATION



SOCIAL MEDIA



WHY DOES FAKE NEWS REACH SO
MANY PEOPLE?

CHANNEL
NETWORK

 
Any publication

created in 1 minute

can reach

thousands of

people in just one

day

The social

networking system

helps trending/viral

publications

 

"Snowball effect)

You can pay for a

publication to reach

more people

interested in the

subject matter.

Channels/accounts

created to spread

the news faster

ADVERTISEMENT

 

SPEED

 

ALGORITHM

 



https://create.kahoot.it/share/fake-news-quiz/47e20b28-
bade-4c77-846a-d96d53b2e2b4



WANT TO KNOW HOW THE
BRAIN WORKS WHEN WE
READ FAKE NEWS?



Functioning of the brain and our mental patterns.

CONFIRMATION BIAS

Tendency to favour, seek, interpret and remember information that confirms one's own
beliefs or hypotheses, giving disproportionately less consideration to possible

alternatives"

How is it possible that you believe something
that I don't?





FEELINGS
 
 

IDEOLOGY
 
 

ENVIRONMENT
The environment makes us feel valued and gives us great positive reinforcement.

Our brain absorbs information that coincides with our ideology and ignores the
contrary information because it is like telling the brain that we have made a mistake.

And we don't like to admit our mistakes...

We are moved by emotions. An emotion caused by a piece of news can make us share
it with our friends or family members.



WHAT CAN WE DO BEFORE
WE BELIEVE EVERYTHING
THAT WE SEE ON THE
SCREEN?



The instant reaction test

The reaffirmation of extremist ideologies

Check sources of origin


